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QUALIFICATIONS

ESAG Penninghen
2009-2014 | PARIS, FRANCE

Master Degree with honors
in Graphic Design and Art Direction

Universitiit fiir
Angewandte Kunst

2012 | VIENNA, AUSTRIA
Student exchange (ERASMUS)

Lycée Carnot
2009 | PARIS, FRANCE

French Baccalaureate with honors
(Scientific section)

LANGUAGES

French mothertongue
English fluent

INTERESTS

Biking, trek, Netflix documentaries, La Story,
Les pieds sur Terre, Yrsa Sigurdardottir,
Epsiloon, Geo Histoire, Melissa Laveaux...

Art Direction & Graphic Design

With over a decade of experience as Art Director within international teams, | specialize in branding across diverse sectors, including Health, Tech, Culture and Country branding.
My approach blends creative thinking and rigorous project management to craft a compelling brand strategy that resonates and achieves meaningful impact.

EXPERIENCE

Art director
.Pomelo @APCO
2019 - 2026 | PARIS, FRANCE | EMENA

Brand Strategy:
Identifying client needs and unique attributes, leveraging
brand DNA to ensure differentiation and impact.

Brand Identity:

Developing brand identities and event branding across culture,

healthcare, technology, and country branding sectors.

Campaigning:
Crafting compelling concepts and key visuals to establish
a cohesive foundation for the entire campaign.

New Business Development:
Analysing brands to define strategic themes and success
criteria, unlocking growth opportunities.

International ecosystem:
Collaborating within a diverse, 60+ member team across

the EU and Middle East (UAE, KSA, Jordan, Italy, Germany).

Design Oversight:
Supervising and mentoring junior designers,
ensuring high-quality creative output.

Marketing Leadership:
Leading APCO France's marketing initiatives, including
events, invitations, and collateral production.

Project Management:
Overseeing multiple projects simultaneously,
ensuring timely and successful delivery.

Al Integration:
Testing and implementing Al solutions in client projects
and RFP processes for enhanced innovation.

Trend Analysis:

Continuously monitoring industry trends to inform creative direction.

Art director
ESL Agence publics Middle East
2016 - 2018 | DUBAI, UAE
Developing graphic guidelines for events and brands.
Designing custom layouts and visual identities for RfPs and events.
Managing projects from concept to delivery.
Coordinating with clients, freelancers, and suppliers.
Overseeing production for quality and consistency.

Graphic designer
Quintessentially Creative (now Charley Signature)
2015 - 2016 | DUBAI, UAE

Working with brands such as Four Seasons, Waldorf Astoria,

Aliel Jewelry, ADCB Private, Quintessentially Lifestyle & Events.

Creating EDMs, website layouts, mobile adaptations,
newsletters, posters, logos, and logo animations.

Managing projects from concept to completion.
Coordinating with clients, suppliers, and printing presses.

Freelance
SINCE 2014 | PARIS, FRANCE

Société des Amis du Louvre - Friends of the Louvre
Layouts for every quarterly brochure, flyers, cards.

Cassi Edition

— Publishing house, Rizzoli’s representative in France

Editorial conception of illustrated books, layout, photo engraving,
colour proofing, production (follow-up, printing and delivery)

Five/Eleven
— a New-Yorker children’s clothing brand
Logo, brochures and collaterals
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